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Altitude is a landmark residence that reflects 
Worcester’s ongoing transformation through 
contemporary design, thoughtful craftsmanship, 
and skyline views. Here, life is elevated with 
intention, offering a place to feel grounded, 
inspired, and proudly at home in the city’s next 
chapter. Designed for those who seek genuine 
hospitality, Altitude delivers an experience 
shaped by quality and connection.
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Brand statement
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EthosBrand messaging

Elevated 
Expectations
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LifestyleBrand messaging

At the Apex of 
Worcester Lifestyle
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LuxuryBrand messaging

Designed to be 
Exceptional
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Key attributeBrand messaging

An Address Rising 
Above the Ordinary
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To be used often as a brand 

mark identifying the city

Secondary wordmark
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These are secondary marks to be used when brand awareness or 

identity is already established, or as a decorative element

Supporting marks
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This mark can be used to identify an 

amenity space named “The Nell”

Amenity space submark



Colors

Color palette and hierarchy
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Proper color use is important to maintain a consistent brand. 

The below exemplifies brand-approved color combinations.
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Color usage



Typography

Font family, alternatives, and hierarchy
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âÅéÑ× ÂÐÑ¾Ø

https://fonts.adobe.com/fonts/superblue
https://fonts.google.com/specimen/Figtree
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Abstracted photographs of finishes and textures 

can be used as a graphic element

Textures
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Inspired by architectural design, this pattern creates a 

sense of vertical movement and energy

Pattern



Photography

Art direction and mood
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Resources

Contact information and references



!� ��� ��
�� ��
� ���

��

� ����
�"����

��� ������
�� ���� �
�� ������
�"���	

� ������"�������������

�� ����"�������������

�� ��������"�������������

-(.*0,.)/'%&$+'
#'%(,/.)&,

�
���
A���;�8

� ������
�� ;�8

7�������1

N0K)M,

ZTWVSRQYPSUXPVUO aX`P`YSU b dc

kUOgYTiUO




	01 Intro.pdf
	02 Table of Contents.pdf
	03 Market Position.pdf
	04 Property Introduction.pdf
	05 Personas.pdf
	06 Brand Concept and Messaging.pdf
	07 Brand Concept.pdf
	08 Brand Statement.pdf
	09 Brand Messaging A.pdf
	10 Brand Messaging B.pdf
	11 Brand Messaging C.pdf
	12 Brand Messaging D.pdf
	13 Brand Messaging E.pdf
	14 Logos & Marks.pdf
	15 Primary Logo.pdf
	16 Supporting Marks A.pdf
	17 Supporting Marks B.pdf
	18 Logo Color Use Rules.pdf
	19 Colors.pdf
	20 Color Palette.pdf
	21 Color Usage.pdf
	22 Typography.pdf
	23 Brand Fonts.pdf
	24 Type Pairings.pdf
	25 Patterns and Graphics.pdf
	26 Patterns.pdf
	27 Illustrations.pdf
	28 Photography.pdf
	29 Art Direction.pdf
	30 Photo Board.pdf
	31 Brand Application.pdf
	32 Brand Application.pdf
	33 Brand Application.pdf
	34 Brand Application.pdf
	35 Resources.pdf
	36 Resources.pdf
	37 Closing.pdf

